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About

vighly drifen pro1essional with ofer 2x years o1 lubury merchandising, .uying, 
and commercial ebperience across multiple categories including accessories, ready 
to wear, and li1estylek (btensife .acTground in E-C, BxB, and marTetplace .usij
ness models across esta.lished department stores, ejcommerce pure players, 
and startjup plat1ormsk Strong proRect management sTills com.ined with ebcellent 
staTeholder management a.ilitiesk )orward thinTing and conscious leader with a 
1ocus on growth and sustaina.ilityk

BANWES O|AK(E OH-v

Browns )ashion CUL- MHN Ee.enhams Emcasting Aotaro

)enwicT

Experience

Senior Buyer
)enwicT J 0an x4x£ j Wow

• Senior .uyer responsi.le 1or lubury repositioning and growth strategy 
at )enwicT
• Budget management o1 924m seasonal open to .uys with consistent 
dou.lejdigit growth
• Business Eefelopment Lead securing the success1ul launch o1 q new 
designer .rands
including Versace, Balmain, Stella McCartney, EsZuared, Lemaire, Hssey 
MiyaTe,
Aa.anne, Hsa.el Marant, and 3immermann across ready to wear, .ags, 
and accessories
• Management o1 multiple departments and teams including Eesigner, 
Bridge,
Contemporary, Eenim, Aesortwear, and Nctifewear

Chief of StaH
CUL- MHN J May x4xP j Wof x4xP

•�Aesponsi.le 1or leading commercial strategy, managing company ’&L, 
strategic partnerships, and .usiness operations
•�Success1ully demonstrated leadership o1 all .usiness ferticals includj
ing .rand partnerships, merchandising, ejcommerce, marTeting Fpaid 
and organicI

deam of CollerciaP
Aotaro J 0an x4xP j May x4xP

•�’romoted to vead o1 Commercial
•�Success1ully launched Aotaro lubury 1ashion rental concession in Li.j
erty London
•�Aesponsi.le 1or new fenture A|H analysis and .uilding Roint .usiness 
plans with partners to mabimise proDta.ility and drife mutual growth
•�Aesponsi.le 1or managing Tey ebternal and internal staTeholder relaj
tionships, including CjSuite team
•�Aesponsi.le 1or creating and presenting Zuarterly .usiness refiews to 
partners, infestors, and CjSuite team

Branm sartnerMhipM gana er
Aotaro J 0un x4xx j Eec x4xx

•�vead hunted to Roin the .usiness as Brand ’artnerships Manager 
•�Success1ul conception and ebecution o1 Aotaro+s lubury 1ashion rental 
commercial strategy
•�Success1ul renegotiation o1 contracts that improfed proDta.ility and 
secured a 52%6 increase in margin within one month o1 Roining the 
.usiness
•�’rofided strategic support to .rand partners ebpanding into the circuj
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lar economy while drifing refenue, sustaina.ility credentials, community 
engagement and storytelling

Buyer
Browns )ashion J 0an x4x4 j 0un x4xx

•�Budget management o1 9Ym seasonal open to .uys with consistent 
dou.lejdigit growth o1 Nccessories and triplejdigit growth o1 Li1estyle 
departments
•�Consistently generated multimillion pound sales while improfing marj
gin .y 5x6 GoG on Nccessories and .y 5P6 GoG on Li1estyle
• Success1ully .uilt the Oomen+s Aesortwear and Lingerie departments 
1rom the ground up
and created new refenue streams .y introducing multiple new catej
gories to the .usiness
• Budget management o1 multimillion open to .uys that achiefed douj
.lejdigit growth 1or
Aesortwear and triplejdigit growth 1or Lingerie
• Consistently generated multimillion pound sales and oferachiefed 
.usiness targets
• Eefised and ebecuted strategies to promote growth and increased 
department proDt .y
52x46 GoG while improfing margin .y 5£6 GoG
•�Aelationship and commercial management o1 ofer x44 .rands includj
ing Tey accounts such as ’rada, Celine, Saint Laurent, 8ucci, and Bottega 
Veneta, amongst others
•�Line manager and mentor to % person team o1 Nssistant Buyer, Buying 
Ndmin Nssistants and interns
•�Browns internal .usiness representatife 1or sustaina.le practices

AMMiMtant Buyer
Browns )ashion J May x427 j Eec x42q

•�Success1ully promoted to Nssistant Buyer
•�’roDta.le Dnancial and strategic ownership o1 P%6 o1 department 
.rands
•�Hndependently and success1ully managed all department strategic 
trade actions in season
•�Management o1 Buying Ndmin Nssistants and interns

Buyin  AMMiMtant
Browns )ashion J Nug x42  j Npr x427

•�Aesponsi.le 1or delifery management, warehouse Zueries and ’| 
raising
•�Management o1 cross department 1unctions including Dnance, marj
Teting, editorial and    ejcommerce

Buyin  AMMiMtant
Ee.enhams J May x42Y j 0ul x42

•�Management o1 department critical path, samples, and Dttings
•�Management o1 cross department 1unctions

CaMtin  anm sromuction Senior AMMociate
Emcasting J 0un x42x j 0ul x42%

•�Senior Nssociate to Casting Eirector ’iergiorgio Eel Moro 
•�Management o1 cast 1or runway shows and campaigns 1or a port1olio o1 
.rands including Versace, )endi, Mab Mara, ’hilosophy, and stylists such 
as Carine Aoit1eld, Clare Aichardson, and 8iofanna Battaglia (ngel.ert


