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About

( am a leader with 8+ yearsx ebperience in quying, product management, sourcing 
and product development, with ebtensive sIills and ebperience ac-uired in lubury 
and premium qrands, conceptfstore, .ashion omnifchannel retailers, and tradings 
in Gurope and APAC, across Fine Jewelry, Fashion Jewelry and Accessories sectorsj

( design, create, plan, deliver and ebecute success.ul strategy, creative and comf
mercial consumerfcentered proLtaqle collections at the right timej

My passion is Jewelry .rom lubury to costume Kewelryj

( am an adaptaqle, authentic, Koy.ul, agile, creative, strategic and innovative serf
vant leader, committed to honesty, transparency, hardfworI and improvement o. 
processesj

:nowledge and Iey competencies ac-uiredT
f keadership and Management
f 2rends .orecast & Analysis
f Design inputs
f Sourcing, Product Development
f Product Management
f Buying, Merchandising
f Brand Management
f MarIeting
f ProKect Management & coordination
f Communication and )egotiation
f Business Development
f Sales
f Data analysis

:ey AchievementsT
xSetfup and lead new qusinesses and new department with a stead.ast, entrepref
neurial mindset in multicultural and international environment
xDelivered up to + multifproducts collection per season with a total o. 50@@ prodf
ucts
xGbcellent Inowledge o. Fine Jewelry, Fashion Jewelry and Accessories marIet
xManagement o. annual qudget .rom 5 million Guros up to 80 millions Guros
xBusiness acumen to produce sales growth and meet/ebceed annual Lnancial 
oqKectives
xAqility to detect commercial opportunities and to translate creative products into 
winning range

So.t sIillsT
Passionate, enthusiastic, .astflearner, curious, creative, analytical, proqlem solver, 
negotiator, resultforiented, qusiness driven, sel.fmotivated, great team player, 
people leader, Iind, purpose.ul, listener

SectorsT kubury 1oods & Fine Jewelry, Accessories

Please contact me at veroni-uecharmantzgmailjcom to Lnd out how ( might conf
triqute and add value to your organiRationj

BWA)DS OHW:GD O(24

Asia 2oday kimited Concept| 1roup, Sourcing and Product Development Company

Gtam, Oomenswear Fashion HmnifChannel Wetailer

)a. )a., Oomenswear Fashion HmnifChannel Wetailer PluIIa Fine Jewelry

Puqlicis Drugstore, ConceptfStore o. Puqlicis

Shanghai 2ang, Weadyf2ofOear and ki.estyle kubury Brand

https://www.dweet.com/
https://www.dweet.com/consultants/KcQ7wE2OS
https://www.linkedin.com/in/veroniquecharmant


2illsonqurg ktd, Sourcing and Product Development Company

Experience

Fashion Accessories & Jewelry Consultant
 • )ov 5@5@ f )ow

OorI with Apparel and Accessories qrands worldwide, manu.acturers 
and suppliers mainly qased in China, on a consultancy qasisj ( help 
to create, develop and produce the qest targeted Fashion Accessories, 
Jewelry, 4ome, 1i.ts collectionj

6 MarIet review, analyRe and qrand diagnostic, trends .orecasts, seasonal 
trends pacI realiRation
6 Collection audit & coaching on collection strategy and development
6 Collection development .rom mood qoards, collection plan elaqoration, 
design, sourcing, prices negotiation, samples development, prototype 
validation, production lead time .ollowfup until shipment
see less

Head of Buying & Product Management | Fashion Jew-
elry, Accessories and Loungewear
Asia 2oday kimited • Jun 5@8+ f Jun 5@5@

Wesponsiqle .or quilding the assortment strategy and quying, deLning 
collection structure, leading design, sourcing and product development 
with .ull responsiqility o. supplyfchain in order to achieve sales and 
proLts oqKectivesj

6 Gnsuring to have the right products .or the right price at the qest margin 
and  right time
6 Developing collection .rom initial concept to Lnished product qy manf
aging .ull product development process
see less

Senior Product Development Manager I Woman 
Ready-to-wear, Jewelry & Accessories
Shanghai 2ang, Weadyf2ofOear and ki.estyle kubury Brand • Jul 5@87 f 
Sep 5@8U

2aIe on .ull ownership .or the qrand customer o3er .rom assortment 
strategy to end products qy setting directions, managing, coaching def
sign, sourcing, and quying team in line with company strategy, goals and 
image positioningj

6 Coordinate product development process with design and sourcing 
team, and ensure the right products and margins are delivered
6 Manage and monitor product li.e cycle Npricing, margin, stocI turnE, 
review and analyRe products per.ormance including sales, sellfthrough
6 Capture and analyRe products trends and customers needs so as to 
strategically develop an optimal product assortment and pricing stratef
gy
6 DeLne collection strategy, structure o. products o3er, price positionf
ing
6 Schedule, manage, supervise products assortments .or retail product 
mib and allocation
see less

Buying & Merchandising Director I Fine Jewelry
PluIIa Fine Jewelry • May 5@80 f Jul 5@87

kead and manage all qrands partnership .rom product selection .or all 
distriqution channels, image awareness, terms and contracts and comf
municationj

6 Management o. Designers port.olio .rom research, on qoarding, conf
tract signature, inventory monitoring and ebclusive relationship superf
vision
6 Conduct all seasonal quy to select suitaqle collections .or the marIets
6 Manage, monitor and coordinate all products assortments .or online, 
qouti-ue, pop up and trunI shows in 4ong :ong, all APAC, kondon, Paris 



and QSA
6 Partner with qrands to nurture and optimiRe their collection in terms o. 
qrand awareness and sell through
6 Provide styling guidance to Artistic Director .or all products shooting, 
select product images and theme contents .or )ewsletters
6 Sales and supply chain coordination
6 Consumer analysis, understanding o. data analytics o. consumer
see less

Creative & Merchandising Director I Fashion Jewelry & 
Accessories
2illsonqurg ktd, Sourcing and Product Development Company • Hct 5@8" 
f May 5@80

Setfup and management o. the Fashion Jewelry & Accessories division 
with .ull responsiqility o. operations, design, product development, prof
duction, P&k and qusiness development

6 Management o. 8 senior merchandiser, 8 senior designer, 8 9C Manf
ager
6 keading a design & merchandising team, trends .orecast, creation and 
development o. a readyftofquy collection, sampling and production .olf
lowfup
6 Analysis and translation o. customers inspiration qy designing speciLc 
items at the right prices and -uality re-uirements
6 Factories sourcing in China, prices negotiation, -uality control and 
compliance, procurement
6 Business development, Sales Customers relationship
6 P&k control and qudgeting .orecast
6 Aqle to handle multitasIs with ebtremely tight deadlines
see less

Senior Product Manager I Fashion Jewelry & Accessories
Concept| 1roup, Sourcing and Product Development Company • )ov 
5@85 f Sep 5@8"

Hwn all clients relationship in term o. products and responsiqle .or 
trends .orecast, collection creation, products sourcing and all prodf
uct development .rom correct interpretation, sample ebecution to Lnal 
product deliveryj

6 Management o. " designers and 5 merchandisers
6 Analysis o. qrands D)A, collection structure, clients needs and re-uiref
ments understanding
6 Prepare qrie.s, provide direction and give creative inputs to design 
team
6 Source and negotiate with .actories in China .or qest product developf
ment, prices and services
6 Monitor and control product development with merchandising team 
.rom design, prototype to production samples
6 Business Development, presentation o. Iey trends and collection to 
clients
see less

Senior Buyer/Product Manager I Fashion Jewelry & Ac-
cessories
)a. )a., Oomenswear Fashion HmnifChannel Wetailer • Sep 5@88 f Hct 
5@85

6 Management o. 5 quyers, 8 assistant quyer, 8 designer, 8 planner
6 Construction o. the collection plan, product assortment and price pof
sitioning
6 Proposed collection qrie. quilt on per.ormance analysis, trends analysis 
and shopping
6 Sourcing, design qrie.s elaqoration, product development coordinaf
tion
6 Product assortment choices .or marIeting materials and visual merf
chandising directions
see less



Senior Product Manager I Fine Jewelry, Fashion Jewelry, 
Accessories, Childrenswear & lifestyle
Puqlicis Drugstore, ConceptfStore o. Puqlicis • Jul 5@@7 f Jul 5@88

Wesponsiqle .or developing and managing the Fashion departmentT 
product strategy, assortment plans elaqoration, qrands relations manf
agement, private and ebclusive product development, retail price 
management, seasonal merchandise plans, promotional planning and 
achievement o. the Lnancial oqKectivesj

6 Management o. 8 quyer, 8 planner, 0 salespeople, 8 visual merchanf
diser
6 (denti.y and develop emerging qrands
6 Promote 'winfwin' approach with all qrands partners
6 DeLne collection strategy and structure o. product range o3ering inf
cluding price positioning
6 Create and prepare an assortment o. products qy category according 
to H2B qudget
6 (denti.y and evaluate sales and margin opportunities
6 Manage and monitor product li.e cycle, constant per.ormance analysis
6 (nventory management
6 OorI closely with marIeting team and sales team
6 Provide products training, trends in.ormation to sales sta3 and visual 
merchandising inputs
see less

Product Manager I Fashion Jewelry, Accessories & 
lifestyle
Gtam, Oomenswear Fashion HmnifChannel Wetailer • Feq 5@@5 f Jun 5@@7

Wesponsiqle .or delivering trendy, short term, close to marIet Fashion 
Jewelry and Accessories collections and creation and implementation o. 
a new li.estyle departmentj

6 Management o. 8 quyer, 8 assistant quyer, 8 merchandiser, 8 product 
developer
6 (mplementation o. the collection plan
6 Sourcing, product selection and product development
6 )egotiate prices, -uantities and monitor deliveries schedule
6 Follow up with reorders and marIdowns during sales period
see less

Education & Training

5@@@ f 5@@8 Université Lumière Lyon 2
DGSS f Post graduate diploma in .ashion, MarIeting, communication, 
qrand strategy in .ashion

8 + f 5@@@ ISTA - Institut Supérieur Textile d'Alsace
Master s degree in tebtile product management, Buying, tebtile technolf
ogy Nweaving, chemistry, InittingjjjE, marIeting, gloqal management

8 U f 8 + University of Derby
BA in Business Administration, Strategic marIeting, human resources 
and international management


