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vmer t(e past decade, E (ame dedicated y& tiye to growing x e-panding y& 
knowledge in digital yarketing, starting in t(e notfborfproIt sector x yoming into 
retail, (ospitalit&, Intec( x t(e (ealt( x .ea)t& ind)str&’ Ezme dedicated y& tiye 
to )nderstanding t(e sales b)nnel to a tee’ uroy creating a .)RR at t(e awaref
ness x traAc lemels to .)ilding strong relations(ips at t(e engageyent stage, x 
Inall& enco)raging conmersions x repeat conmersions at t(e .ottoy ob t(e b)nnel, 
y& datafdrimen approac( (as led to increasing BvNSs, yillions ob iypressions x 
()ndreds ob t(o)sands ob we. miews x eyail sign)ps’
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Experience

Paid Social Manager (Contractor)
Nlit& 2 0)n 18•q f Tow

£ Managed paid social caypaigns bor a mariet& ob di5erent sectors, 
ac/)iring yillions ob miews x iypressions, steadil& increasing BvNS x 
p)lling in an amerage remen)e ob 3G8k4yont( x growing’  
£ Managed Meta x LinkedEn admertising caypaigns, ranging broy .rand 
awareness to lead generation x conmersion caypaigns’ 
£ Dealing wit( .)dget siRes ranging broy 3G888 to 378,888 a yont(’ 
£ Managing caypaigns broy conception to res)lts, strategiRing K|E x 
goals, content x a)dience creation x optiyisation, wit( t(e )se ob Looker 
st)dio x –N6’

Digital Marketing Director
Digital D&nast& 2 0an 18•% f Tow

£ Managed paid x organic social yedia x searc( caypaigns broy prof
posal to strateg&, iypleyentation x emal)ations across all platborys, 
increasing we.site traAc, lead generation x conmersions, wit( .)dgets 
broy 3G88 f 3•8k’ F–oogle4Microsobt Nds, Meta, LinkedEn, |interest, Cikf
CokO
£ Wespoke we.site creation x YMS yanageyent, incl’ cons)ltation, 
.)ilds, la)nc(, (osting x Shv Fliyited coding e-perienceO j Magento, 
Hord|ress, Sitecore x Hi-
£ YBM x hyail yarketing yanageyent, broy concept, strateg&, iyplef
yentation x hmal)ation’  
£ Detailed anal&tical reporting x infdept( strateg& creation’ –oogle Nnaf
l&tics, Meta Nnal&tics, Looker St)dio, Cap clicks’
£ |(oto editing F|(otos(opO x d&nayic content creation x cop&’ 
£ Managing mendors, agencies, breelancers x senior yanageyent relaf
tions(ips’

Digital Marketing Director
Nngels Sc(ool Unibory Store 2 Dec 18•X f Tow

£ W)ilt x yanage coypan&zs eYoyyerce we.site FMagento x Hord|ressO 
working wit( agencies bor t(e .)ild, yanaging )pdates4.)gs, optiyisaf
tions x Shv’ 
£ Yreated x iypleyented digital yarketing x eyail strateg& bor online 
.rand presence x .)siness growt( j wit( a stead& 18‘ online growt( 
JoJ’ 
£ Manage digital yarketing o)tlets incl)ding Meta x –oogle Fads, anal&tf
ics, Shv, ShMO’ 
£ Manage online recr)ityent x eyplo&yent needs’
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Digital Marketing Specialist (Part-time)
|LM Yentral 2 0)l 1818 f 0)l 181•

£ u)ll and detailed digital yarketing strateg&, broy Shv, ||Y, vrganic 
Social and YBM yanageyent’ 
£ Yreate, test and optiyise all paid and organic searc( yanageyent, 
increasing misi.ilit&, leads and sales’ 
£ Manage Social yedia plan, strateg& and engageyent, speciIcall& bor 
W1W j LinkedEn and Cwitter’ 
£ Manage relations(ips wit( partner coypanies, mendors, agencies and 
9)nior sta5 
£ vptiyise we. content, create new content and yanage t(e U  ob t(e 
site 
£ Yreate and so)rce iyages bor iyages bor t(e we.site and social yedia’

Digital Marketing Specialist (Contract)
|a&W&|(one 2 0an 1818 f Ma& 1818

£ u)ll x detailed digital yarketing a)dit anal&sing strengt(s x weaknesses 
ob c)rrent o)tp)ts to .)ild a coypre(ensime strateg& wit( a datafdrimen 
Cest x Learnz approac(, increasing traAc x awareness .& G8‘’ 
£ W)ilt x yanaged a yont(l& content calendar bor all social yedia c(anf
nels FMeta, Cwitter, LinkedEnO 
£ Yreate, yanaged, datafdrimen, tested x anal&sed all paid digital yarf
keting caypaigns f –oogle Nds x Npple searc(, Meta, Cwitter x LinkedEn 
Ndmertising’ 
£ Mont(l& reporting4beed.ack x .)dget yanageyent F3G888 adspendO

Freelance Digital Accounts Manager
Ca.le Cop Yoyy)nication 2 0an 18•% f Dec 18•%

£ Manage organic x paid digital yarketing caypaigns x optiyisation bor 
mario)s resta)rants in London x a.road’ 
£ Managed x anal&sed a)toyated x personalised eyail Marketing’
£ Yreating yont(l& progress reports speciIc to eac( acco)nt )sing 
–oogle Nnal&tics x Social Media Nnal&tics’

Marketing Executive Contractor (digital)
t(e vl&ypic |ark 2 N)g 18•X f Dec 18•X

£ Managed, created x c)rated content bor .ot( organic x paid social 
yedia caypaigns’ 
£ Led on yanaging t(e coypan& we.site FSitecoreO x refla)nc(, writing, 
editing x emal)ating content x str)ct)re, liaising wit( t(e agenc& x .)g 
yanageyent’
£ Yreating anal&sis reports to deteryine yarketing strateg& x deIne 
yarketing .)dget’  
£ Yaypaign anal&sis mia –oogle Nnal&tics x social yedia anal&tics’ 
£ Eyage editing x creation mia |(otos(op, proobreading on x o5fline 
coyy)nications’

Senior Development Executive – Digital
TS|YY 2 ue. 18•X f N)g 18•X

£ vmerall pro9ect coordination, planning and yanaging cons)yer data, 
data segyentation, coypliance and digital .rieIng’ 
£ UtiliRing t(e eyail yarketing sobtware Ndestra bor planning and r)nf
ning .espoke caypaigns, emal)ating a)diences, creating segyents and 
ac/)iring ke& learnings’ 
£ Demeloping .espoke cons)yer 9o)rne& strategies’ 
£ Managed and iypleyented t(e Marketing Yalendar, and (eld training’

Digital Marketing Executive
ureedoy broy Cort)re 2 Sep 18•7 f 0an 18•X

£ uacilitate and create d&nayic and creatime content bor all social platf
borys’ Encreased social yedia presence .& •G8‘’ 
£ Yreate, edit and anal&se all content bor all digital and eyail’ 
£ Yreate, yanage and iypleyent .ot( organisational digital strateg& and 
caypaign strategies’ 
£ Managed –oogle NdHords acco)nt and –oogle –rant j .oosting and 
reIning Shv4ShM’ 
£ Manage 3•G,888 .)dget, wit( ann)al incoye 3 8,888f3•88,888’



Digital Communications OUcer
t(e Y(arit& uor Yimil Sermants 2 0an 18•1 f 0an 18•7

RpIising yntern
C(e Jo)ng uo)ndation 2 0an 18•• f Npr 18••

ParliamentarK Assistant
B)s(anara Nli M| vAce 2 0an 18•• f N)g 18••

CompanK SecretarK
T)r Str)ct)res Llp 2 0an 18•• f 0an 18•6

RB Hoard Member
Seed ob |eace 2 0an 188q f 0an 18•G

fead o  Digital Marketing 
KSEMY London 2 Sep 18•  f Tow

£ Strategic yarketing (ead bor a ()ge growt( pro9ect raising 3qy x 
co)nting’
£ Managing a teay ob content creators, yarketing specialists, x e-ternal 
agencies’
£ Leased wit( Senior Manageyent to create t(e omerall strateg& bor .ot( 
t(e growt( pro9ect x t(e da&ftofda& operations’
£ h-pert bor digital yarketing platborys, incl)ding uace.ook, Enstagray, 
Cwitter x eyail yarketing’


