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About

ftrateJiy, innovation xoyused, yommeryiallS astute ebeyutive with a suyyessxul trayI 
reyord ox over two deyades within retail, wholesale, diJital and xranyhise distri.u-
tion yhannels3 DurinJ mS ebeyutive tenure ( have yreatinJ, rekned, and deploSed 
60°R strateJiy initiatives within Brand development, cartnership, &epositioninJ, 
Brand ftrateJS, MarIet positioninJ and researyh, produyt development, .usiness 
development, Jlo.al Pholesale T DAC, and China marIet ebpansion3 Hs an eb-
eyutive mentor and leader, ( .elieve in inFuential yommuniyation and a holistiy 
proxessional approayh3 GavinJ the innate a.ilitS to develop individuals to ebyel 
proxessionallS, whilst plaSinJ an instrumental role in deliverinJ orJaniy .usiness 
Jrowth3 AhrouJhout mS ayademiy xoundation in yommeryial and marIetinJ, then 
evolvinJ in strateJiy manaJement, ( am xortunate enouJh to .e part ox yompleb 
LuburS and premium .usinesses, spanninJ ayross an eyleytiy ranJe ox produyt 
demoJraphiys3
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croxessional sSnopsis 

z | O LuburS  www3SplusoluburS3yom  Maryh 8°–: • cresent Younder-
  Ebeyutive yonsultanyS krm Brand partnersj )iyholas KirIwood, crune 

+oldsyhmidt, Baum Und cxerdJarten, Code : .eautS, KerrS &C, Hpu Wan, 
Ya.ri2io Viti, Maison cSramide fhowroom, Catherine crevost, M (ndustrS, 
DeMellier, caia CopenhaJen, Aaiwan Yashion PeeI Business yonsultant 
to Elle Aaiwan and British Yashion Counyil • Mem.er ox the Yashion Arust3 
Over 6° Brand partners  Clients 

H.out T ferviye 
? Younded in 8°–:, with a simple mission to manixest .rands yreative 
vision into .usiness revenue3 KeS to the z | O philosophS is to esta.lish 
meaninJxul partnerships and allianyes, to drive yommeryial suyyess and 
mabimise .usiness potential3 
? Our ebpertise inyludes .rand strateJS, yommeryial strateJS, yonyept 
development, yreative direytion, international .usiness, and sustaina.il-
itS measures3 
? AranslatinJ and artiyulatinJ our Brand partners narrative and vision, 
into praytiyal yommeryial marIetinJ and yommuniyations strateJies3 
Create and sSnerJise the yommeryial .usiness strateJies to all sales, 
emploSee, and produyt yhannels3 
? Develop and ebeyute short, mid, and lonJ-term Jlo.al strateJiy 
roadmaps, partnerinJ with ebeyutive partners within all seytors3 HliJninJ 
the strateJiy plan to support the .roader yompanS strateJiy plan and 
Jrowth initiatives3 
? (mplementinJ and em.eddinJ a holistiy, entrepreneurial, and proaytive 
yorporate yulture3 fettinJ the mission, vision, and values whilst ultimatelS 
steerinJ that yulture to impayt orJaniy .usiness Jrowth3 

ConsultanyS pro£eyts and ayhievements ebamplesj 
? Baum Und cxerdJarten  Hdvisor to CEO T holdinJ position as +eneral 
Business ox China 
? clan and implement China marIet entrS strateJS and ebeyution3 Coayh-
inJ team on wholesale and direyt sales .usiness3 
? z | O aJenyS plan and ebeyute soyial media strateJS3 Gelped with Chi-
nese .rand naminJ, c& seedinJ, and dailS operation on Peyhat, Pei.o 
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and &ed yhannels3 
? &esultj over : stoyIists yreated durinJ fhanJhai loyIdown, inyreased 
.rand awareness orJaniyallS and drive sales direytlS to the o7yial we.-
site3 Launyhed c& T foyial Media platxorm3 

? crune +oldsyhmidt  Hdvisor to CEO T fales and MarIetinJ Direytor 
? Mission • elevate .rand position and .rand awareness3 
? Gow5 &eviewed .rand deyI, position, yolleytion and advise on everS 
sinJle pieye, worI with teams to yhanJe the ebistinJ imaJe to yreate the 
vision ox the .rand3 
? &esultj cartnered with WoSye, Lane Crawxord and Ahe fhowroom in Ki-
awah island UfH in – month, .ooIed in )et-H-corter, felxridJes, Garrods, 
BerJdorx +oodman3 Entered fhanJhai showroom and launyhed c& T 
foyial Media with yele.ritS awareness, launyhed Chinese soyial media 
platxorms3 
EmploSment historSj
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&eportinJ toj fophie Broyart CEO • &exerenye reyeived Direyt reportsj 
Comprehensive .reaIdown ox Sour team Yinanyial ayyounta.ilitSj Bud-
Jet ayyounta.ilitSj Business Aurnover ox '43% millions )etworI .reaI-
downj DiJital, &etail, Pholesale, and Yranyhise partners 

&esponsi.ilities • &eview T cersonali2e 
? CommeryiallS translatinJ the CEO and Creative Direytor s vision3 Create, 
rekne, and ebeyute strateJiy initiatives within all sales touyhpoints and 
em.ed a yoherent yompanS roadmap3 
? Motivate, inspire, and lead a yross xunytional department ox retail, 
wholesale, and eyommerye3 
? DevelopinJ our ebistinJ retail, wholesale, and eyommerye partners, 
while identixSinJ new opportunities xor ayyeleratinJ the .rands orJaniy 
Jrowth Jlo.allS3 
? cartnerinJ yloselS with meryhandisinJ, .uSinJ, marIetinJ, c& divisions 
to ensure .usiness approayh is unixormed and .rand Juidelines sSner-
Jistiy3 Hnnual and Biannual planninJ, xoreyastinJ, and aJreeinJ on annual 
.udJets to reayh knanyial o.£eytives and e eyt .ottom line3 
? Develop and ebeyute the Jlo.al sales strateJS 
? Oversee Pholesale, &etail and Eyommerye sales

Commercial
LD) 1 Wan 8°–0 - Wan 8°–:
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Global Sales Director & Brand Direction
DesiJners &emib 1 Wan 8°–6 - Wan 8°–0

? &evisej HP–4 vs HP–0 | 0  Jrowth, orJaniy Jrowth |–:  ff–4 
? ArayI reyord ox sales knished ff–4 on | 8%  v3s Lz, overall wholesale 
.usiness pro£eyt to inyrease y3 8°  in 8°–4 
? &evisej Business in Hsia ff–0 v3s ff–4 | % , pro£eyt to inyrease y30°  
.S HP–4 
? &evisej fuyyessxullS reneJotiated terms with IeS partners .ased on 
+roup Kc( Led, planned, and seyured various instore events throuJhout 
ff–4 T HP–4 

DesiJners &emib .S Charlotte EsIildsen  www3desiJnersremib3yom  Lon-
don T CopenhaJen, UK  WanuarS 8°–6 • 
WanuarS 8°–0 +lo.al fales Direytor T Brand Direytion &eportinJ toj )iels 
EsIildsen CEO • &exerenye reyeived Direyt reportsj fales T MarIet-
inJ team ox  people Yinanyial ayyounta.ilitSj BudJet ayyounta.ilitSj 
Business Aurnover ox '83% millions )etworI .reaIdownj DiJital, &etail, 
Pholesale, and Yranyhise partners  +lo.al cOf 

&esponsi.ilities • 
? Hdvise on .rand direytion, sales, c& and marIetinJ aytivities xor .oth 



DesiJners &emib and Little &emib NIidsg 
? Consult teams to yreate marIetinJ aytivities suyh as cop-up events and 
V(c JixtinJ strateJies 
? Yormat .usiness xoreyast, develop 6 - %-Sear wholesale and retail .usi-
ness plan worldwide Ebeyute reJular sales yampaiJns T marIet appoint-
ments throuJhout the Sear 

Hyhievementsj 
? &evisej EbyeedinJ sales plan on Jlo.al level Hsia sales inyreased over 
6°°  within  seasons3 Middle East sales inyreased y3 |%°  Sear on Sear 
UfH sales inyreased over 0°  Sear on Sear 

Hdditional proxessional summarSj

Sales Manager
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Franchise Manager
HnSa Gindmaryh 1 Wan 8°°0 - Wan 8°°:

Franchise/ Wholesale Assistant
HnSa Gindmaryh 1 Wan 8°°% - Wan 8°°0

International sales promoter
HnSa Gindmaryh 1 Wan 8°°6 - Wan 8°°%

Education & Training

8°°– - 8°°6 London College of Fashion
NBH honsg - c& T MarIetinJ Yashion cromotion, 


